Printing Processes and Paper

ENG RAVIN G
Engraving is the finest, most distinct form of
three-dimensional “raised printing.” No other
paper manufacturer offers our engraving quality,
craftsmanship and level of service.
As a highly skilled craft dating back to the 16th
century, engraving conveys an unspoken message
of distinction and timelessness. It has a warmth
and elegance all its own. Running your fingers
over a piece of engraved stationery reveals the
textures unique to engraving — finely detailed,
raised letters with slight indentations on the
reverse side of the paper. There is no substitute
for true engraving.
It is easy to tell whether a piece of stationery has
been engraved. Simply turn it over. If there is an
indentation (caused by the pressure from the
engraving press), it is engraved. You can also
tell by looking closely at the impression on the
front. The paper will be smoother and there may
be a little ripple to the sheet.

A l ovely de ta il :
C ustomers wi l l re ce ive a coppe r
pl ate wit h t heir orde r, w hic h c a n
b e re-used fo r f uture orde rs .

EMBOSSING
Embossing, or blind embossing, is similar to
engraving in that a raised image is created by
pressing paper onto a copper plate. Unlike
engraving, no ink is used in the process. Instead,
the raised image stands on its own on the page,
bringing an understated elegance and highly
sophisticated look to the final product.
For every embossed project, a master craftsman
creates a one-of-a-kind die depicting the desired
initials or image. While the initial cost of the die
can be pricey, the die can be used repeatedly saving
on future production runs. The quality of the final
impression relies heavily on the quality of the paper
used; Vera Wang Papers uses the finest quality
papers for best results.
Most frequently associated with stationery, notes
and cards bearing a family coat of arms or monograms,
embossing is also used for the return address on
the outside envelope of wedding invitations and
most frequently for personal correspondence cards.
The simple, no-ink elegance of embossing contributes
to its timeless appeal and makes it very easy to
distinguish from other types of printing.

L ET TERPRESS
Developed in the 14th century, letterpress printing
involves setting type and motifs in reverse on a
letterpress plate. The plate is then inked and pressed
onto the surface of a paper. The pressing process
transfers the ink and leaves a deep impression on
the paper creating a three-dimensional print that
has a feel unlike any other type of printing.

The nat ure of the printing de ma nds
a hi gh qual ity, a nd ge ne ra lly he av ie r
wei ght , p aper t hat w ill not tea r or thin
when press e d.

As you might expect, letterpress printing is both timeand labor-intensive. Prints are made one-at-a-time
with each print having its own unique variations of ink
coverage and depth of impression. That extra effort is
reflected in both the final product and cost. For that
reason, letterpress is typically reserved for short-run
items such as wedding invitations, personal stationery,
business cards, greeting cards and specialty folders.
Wonderfully tactile and simply exquisite, letterpress
printing has a rich, warm feel that one can’t help
but appreciate.

FO IL STAMPING
Foil stamping is a process for which foils made
of metal or other materials, available in various
colors, are carried on a plastic sheet and transferred
through a stamping process onto paper.
The result is a metallic shine that creates a vibrant,
contemporary look. Foil adds the perfect touch
of modernity to wedding and gala invitations.

THER MOGRAPHY
One of the most affordable types of printing,
thermography involves adding a resinous powder
to the printing ink. When the combination is heated
and dried it creates a slightly raised effect.
Sometimes referred to as “imitation engraving”,
thermography produces an effect similar to but not
quite as elegant as engraving. Because it does not
require the creation of an engraved plate, thermography
is less expensive and faster than engraving.
Speed of delivery and price make thermography a
natural choice for short-run business applications
including business cards, marketing materials,
announcements, programs, menu cards, invitations
and envelopes. On the personal side, thermography
is also a popular choice for informal stationery, note
cards and invitations.

